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Abstract.
In mining companies, exploitative behavior and a lack of sense of responsibility 
towards the environment will threaten the sustainability of the availability of 
natural resources, and cause disharmony in relations with the community around 
the company. So it is important for mining companies to carry out social 
responsibility towards the environment and the community around the company 
so that the natural resources needed are still available. This study was conducted 
to determine the effect of tax aggressiveness, firm size, and profitability on 
corporate social responsibility disclosure in mining companies listed on the IDX. 
In this study CSR Disclosure is measured by disclosure criteria based on GRI 
indicators, tax aggressiveness is measured by income tax expense and profit 
before tax, Firm Size is measured using total sales, profitability is measured by 
the ROA (Return On Asset) indicator. This study uses quantitative methods. The 
population selected was 44 companies, for 2 years in 2018-2019 using the 
purposive sampling method, in order to obtain a sample of 15 companies that met 
the criteria. Data were analyzed using multiple linear regression. The results of 
this study indicate that tax aggressiveness has a effect on CSR Disclosure, while 
firm size and profitability have a negative effect on CSR Disclosure. 

Keywords: Tax Aggressiveness, Firm Size, Profitability, Corporate Social 
Responsibility Disclosure, Mining

I. INTRODUCTION
In fact, the company's activities cannot be separated from social contact with 

the surrounding community. In the use of natural resources as raw materials for 
production, exploitative behavior and a lack of responsibility for the environment will 
threaten the sustainability of the availability of natural resources used as raw materials 
for production, as well as cause social disharmony with the community environment 
and create labor conflicts that will get worse. This is especially true for companies 
operating in the mining sector. Companies engaged in mining have considerable 
consequences for the availability of natural resources and the social environment. 
Mining companies exploit natural raw materials in Indonesia, The community will 
demand the company to pay more attention to the social consequences of its activities 
in achieving maximum profit when public awareness of the social impacts it will cause 
is higher. According to Rondinelli and London (2007), many multi-national companies 
cooperate with non-governmental organizations in disclosing their social 
responsibilities.In its development Corporate Social Responsibility can be used by 
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companies as a tool to reduce criticism and protect the company's image in the eyes of 
the public. 

Corporate Social Responsibility can also be used by the community as a tool to 
sue companies in carrying out their responsibilities in the social and environmental 
fields. In other words, social development in the community can be described through 
Corporate Social Responsibility. In the sense of Corporate Social Responsibility will 
be a picture of public health. The condition of the community is not good and the 
existing structure is not sustainable, this causes the management of CSR to be bad 
(Alvaro de Regil, 2005).In general, Corporate Social Responsibility Disclosure is 
influenced by several factors, including Firm Size, liquidity, profitability, leverage, 
share ownership, media exposure. According to Putri (2017) the factors that influence 
Corporate Social Responsibility include Firm Size, profitability, leverage, liquidity, 
and ownership base. Factors that affect Corporate Social Responsibility Disclosure in 
this study include tax aggressiveness, Firm Size, and profitability.Tax aggressiveness is 
an action taken by a company to minimize its tax burden. Therefore, not a few 
companies will do tax aggressiveness to reduce the tax burden that must be paid. 

CSR is a company obligation that is calculated and its implementation is 
carried out with due observance of obedience. So that Corporate Social Responsibility 
Disclosure is not subject to tax. To shift the tax burden, many companies choose to 
carry out CSR activities. Based on research by Wardhani and Muid (2017), Rahmawati 
and Rohman (2019), Kusumo (2017) found that tax aggressiveness has a significant 
effect on Corporate Social Responsibility Disclosure.Firm Size is a size ratio that 
shows the size of the company with several provisions including the total amount of 
capital, sales income, shares, total assets and so on. Small-scale companies will 
disclose CSR activities more narrowly than large companies which tend to have costs 
to produce information. Large companies allow wider CSR disclosures, because large 
companies have better finances. However, according to Thendri (2009) in doing CSR, 
you don't have to wait to become a big entrepreneur, because the most important thing 
is the spirit and sense of responsibility to care, not just looking for profit. Based on 
research by Asyik (2017), Wardhani and Mu'id (2017), Putri (2017), Triananda, et al., 
(2018), Firm Size has a significant effect on CSR Disclosure. 

Based on research by Andrayani (2016), Faidah et al., (2020) show that Firm 
Size has a negative effect on CSR Disclosure.Profitability is a company's financial 
ratio that shows the ability of a company to gain profit or profit. One form of ratio to 
measure the level of profitability of a company is ROA (Return on Assets). Companies 
with good performance conditions can be reflected by a high ROA value. With this, the 
company has the opportunity to carry out CSR activities as a form of social contract 
with the community. Based on research by Rahmawati & Rohman (2019), Zulhaimi & 
Nuraprianti (2019), Dewi & Sedana (2019), profitability has a significant effect on 
Corporate Social Responsibility Disclosure. Based on the research results of Wardhani 
& Mu'id (2017), Trinanda, et al. (2018), Hardianti (2020), profitability has no effect on 
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Corporate Social Responsibility Disclosure.What distinguishes it from previous 
research is the object of research and the research period. The object of this research is 
a mining company listed on the Indonesia Stock Exchange (IDX). From the results of 
previous studies showing inconsistent results at different times and companies, it is 
necessary to review it. So this research aims to:
1. To analyze the effect of tax aggressiveness on corporate social responsibility 

disclosure.
2. To analyze the effect of Firm Size on corporate social responsibility disclosure.
3. To analyze the effect of profitability on corporate social responsibility disclosure.

Stakeholder Theory
Stakeholder theory was first popularized in 1984 by R. Edward Freeman. 

According to Freeman stakeholders as "groups or individuals who can influence or be 
influenced by the achievement of organizational goals". Chariri (2008) said that the 
company is not an entity that operates only for its own purposes but must also be able 
to provide benefits to its stakeholders. What is meant by stakeholders here are all 
internal and external parties who are able to influence or be influenced either directly 
or indirectly by the company. Not only prioritizing the interests of management and 
owners of capital, the company is also expected to prioritize the interests of employees, 
consumers and the surrounding environment. Because the impact of company activities 
is not only felt by the management, owners of capital and parties related to the 
company but the people around the company also feel it. Therefore, if the company 
does not pay attention to the interests and impacts on the community and the 
surrounding environment, then the company is not allowed to develop itself. 

Not only seen from the level of profit earned, but also from the responsibilities 
and activities in the social and environmental fields around the company, the level of 
success of a company can be seen. One form of corporate social responsibility towards 
the environment and society is to run a CSR program. Therefore, if the company does 
not pay attention to the interests and impacts on the community and the surrounding 
environment, then the company is not allowed to develop itself. Not only seen from the 
level of profit earned, but also from the responsibilities and activities in the social and 
environmental fields around the company, the level of success of a company can be 
seen. One form of corporate social responsibility towards the environment and society 
is to run a CSR program. Therefore, if the company does not pay attention to the 
interests and impacts on the community and the surrounding environment, then the 
company is not allowed to develop itself. Not only seen from the level of profit earned, 
but also from the responsibilities and activities in the social and environmental fields 
around the company, the level of success of a company can be seen. One form of 
corporate social responsibility towards the environment and society is to run a CSR 
program.
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Corporate Social Responsibility Disclosure
Corporate social responsibility disclosureor often referred to as corporate 

information disclosure is a process of disclosing information by companies related to 
activities and their impacts on the environment and social conditions of the 
community. Corporate Social Responsibility Disclosure is very important because the 
disclosure of corporate social responsibility can create a mutually beneficial 
relationship between the company, the community and the environment. The formula 
for Corporate Social Responsibility Disclosure with GRI Standards is as follows:

Tax Aggressiveness
Tax aggressiveness is an action that is often carried out in large corporate 

groups not only in Indonesia but throughout the world. A high tax burden will be 
imposed on companies that earn high profits. Therefore, the company will make 
various efforts to reduce the taxes that must be borne, this action is called tax 
aggressiveness. Tax aggressiveness is an effort made by management to minimize the 
tax burden that must be paid by the company (Aryudanto, 2016). According to 
(Braithwaite, 2005) tax aggressiveness is an action taken by the company to minimize 
the tax burden that is not in accordance with applicable law.

CSR is a company obligation that is recognized as adisclosure is carried out in 
accordance with the value of propriety and fairness. So, for CSRDisclosure are not
taxed and the entity is likely to use CSR activities as a tool to shift the tax 
burden.Companies that are aggressive towards taxes tend to carry out CSR activities 
more broadly, in order to protect the company's image and seek public sympathy It is 
expected that the higher the level of tax aggressiveness, the higher the level of CSR 
disclosure will be. If the company violates the social contract with the community, the 
company's survival can be threatened. Therefore, in carrying out its operations, the 
company must pay attention to the interests of the parties involved in carrying out its 
operational processes. The following formula is used to measure the level of tax 
aggressiveness:

Firm Size
Firm Size is a ratio to determine the size of the company. According to 

Rachmawati (2008:3) Firm Size is the size of an entity that can be seen from the total 
asset value, total sales, market capacity, number of workers and so on.The faster the 
growth of the company, the bigger the size of the company, this shows that the size of 
the company is directly proportional to the growth of the company. The larger the size 
of a company, the more activities carried out, thus making a big impact on the 
community and shareholders. Large companies tend to disclose information more 
widely than small companies. Firm Size formula:
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Firm Size = LN (Total Sales)
Profitabilitas
Profitability is an indicator used to measure the entity's ability to earn profits 

from the company's business activities. According to R. Agus Sartono (2010: 12) 
profitability is the company's ability to earn profits in relation to sales, total assets and 
own capital. The higher the profitability, the better the entity's ability to earn profit, so 
that the entity is able to expand its CSR activities and disclose its social responsibilities 
in financial statements. Companies with a high level of profitability will be motivated 
to disclose CSR as an effort to differentiate them from other entities. ROA shows the 
entity's ability to obtain net profit before tax from the total assets it owns. ROA 
measures how a company uses its assets to earn a profit by using all of its assets. The 
ROA formula is:

Kerangka Hipotesis
Mining companies must have a sense of responsibility towards the 

environment that can threaten the sustainability of the availability of natural resources, 
and cause disharmony in relations with the community around the company. So it is 
important for mining companies to carry out social responsibility towards the 
environment and the community around the company so that the natural resources 
needed are still available. In addition, bHigh tax burden is imposed on companies that 
earn high profits. Therefore, the company will make various efforts to reduce taxes that 
must be borne by tax aggressiveness.

Fig 1.Conceptual Framework
The Effect of Tax Aggressiveness on Corporate Social Responsibility 
Disclosure 
Many large companies are starting to look for ways to reduce their tax burden, 

namely by tax aggressiveness. Aggressiveness is an act of exploiting the weakness of 
existing tax rules in order to reduce the tax burden. Companies that are too aggressive 
towards their taxes will try to do everything they can to minimize tax payments in 
order to achieve their profits, one way is through wider CSR disclosures than before. 
Research on the effect of tax aggressiveness on CSR disclosure has been carried out by 
Kusumo & Asyik (2017) that tax aggressiveness has a significant effect on CSR 

Profitability (X3)

Tax Aggresiveness (X1)

Firm Size (X2) Corporate Social Responsibility 
Disclosure (Y)
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Disclosure, which means that the size of the level of tax aggressiveness will affect the 
level of CSR Disclosure in each company. Based on the explanation above, the 
following hypothesis can be formulated:
H1: Tax aggressiveness has a positive effect on corporate social responsibility 
disclosure.

The Influence of Firm Size on Corporate Social Responsibility Disclosure 
Firm Size is a picture of the size of a company that can be seen from its total 

assets. Firm Size can be measured using three methods, namely total assets, total sales, 
and total employees. Large companies will have broad responsibilities to their 
stakeholders. In this study, the method used to measure the size of the company is total 
sales over a certain period of time. High sales motivate entities to carry out CSR 
disclosures more widely than before.Research on the company's influence on CSR 
disclosure has been carried out by Ana Wahyuningsih, Nera Marinda Mahdar who 
concludes that Firm Size has a significant effect on CSR disclosure. So that it can be 
interpreted, companies with a high level of disclosure will be more influenced by the 
size of the company, compared to companies with a low level of disclosure. Based on 
the explanation above, the following hypothesis can be formulated:
H2: Firm size has a positive effect on corporate social responsibility disclosure.

The Effect of Profitability on Corporate Social Responsibility Disclosure 
Profitability is a financial ratio to measure a company's ability to earn a profit 

during a certain period. The higher the level of profitability indicates the company is in 
good performance condition, making it compelled to disclose more extensive 
information than before regarding social responsibility to stakeholders such as 
investors, creditors, employees, the community and the government. Based on the 
research of Muhammad Kafka Efendi (2019), profitability has a significant effect on 
CSR disclosure. It can be interpreted that if the company has good profitability, it will 
encourage the company to carry out CSR activities more broadly. Based on the 
explanation above, the following hypothesis can be formulated:
H3: Profitability has a positive effect on corporate social responsibility disclosure

II. METHODS 
Types of Research and Data Sources
This research is a quantitative research where the researcher emphasizes on 

testing theories through measuring research variables with numbers and analyzing data 
through statistical procedures. The type of data used in this research is secondary data.

Population and Sample
The population used in this study are all mining companies listed on the 

Indonesia Stock Exchange in 2018-2019. Researchers took samples using purposive 
sampling method, so that not too many companies were studied and obtained 
companies that match the predetermined criteria.The sample used is 30 companies by 
using certain criteria, so that the criteria for the sample in the study are as follows:
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1. Mining companies listed on the IDX in 2018-2019
2. Companies that publish annual reports in 2018-2019

There is CSR disclosure in the annual report
Data Analysis Techniques and Hypothesis Test
Classic Assumption Test
To test the feasibility of the regression model used in the study, the classical 

assumption test method was used(Priyanto, 2012;38). There are four ways to do in 
classical assumption testing, namely:

a. Normality test
The graph method and the Kolmogrov-Smirnov One-Sample test method were 

used to test the normality of the data. One-Sample Kolmogrov-Smirnov test to 
determine whether the distribution is normal, paisson, uniform, or exponential. If the 
residual value is more than 0.05 then the data is normally distributed(Sig 0.05)

b. Multicollinearity Test
Symptoms of multicollinearity in a regression model can be seen in the VIF 

(Variance Inflation Factor) value. The regression model is said to be good and there is 
no multicollinearity if the VIF value is < 10.

c. Autocorrelation Test
Free from autocorrelation indicates a good regression model. Durbin Waston (DW) 

is one of the methods used to detect the presence or absence of autocorrelation in the 
regression model.

d. Hesteroscedasticity Test
Sperman's rho correlation is one way to determine heteroscedasticity by correlating 

the independent variable with the residual. The two-tailed test for this study used a 
significance level of 0.05. It is said that there is heteroscedasticity if the level of 
significance between the independent variables and the residual is <0.05.

Multiple Linear Regression Analysis 
Multiple Linear Regression Analysis aims to measure the intensity of two or 

more variables by connecting the dependent variable with two or more independent 
variables (Bahri, 2018; 195).

Hyphothesis Test
According to Bahri (2018;194) the value of t can be seen in the output of the 

regression coefficient. To test the hypothesis of the influence between the independent 
variables on the dependent variable individually, the t statistic test can be used. The t 
statistic test used is as follows:
1. The significance value > 0.05 then H₁ is rejected, meaning that the X variable has 

no effect on the Y variable.
The significance value < 0.05 then H₁ is accepted, meaning that the X variable 
affects the Y variable
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III. RESULT AND DISCUSSION 
The purpose of this study was to determine the effect of tax aggressiveness, 

Firm Size, and profitability on Corporate Social Responsibility Disclosure in mining 
companies listed on the Indonesia Stock Exchange for the period 2018-
2019.Quantitative data is the type of data used in this study. There are 30 companies 
used for the sample in this study.

Classical assumption test analysis aimed at testing the feasibility of the 
regression model used in the study. There are four tests that must be used in the test, 
namely:

a. Normality test
Based on the results of the one sample Kolmogorov-Smirnov test, the value of the 

Kolmogorov-Smirnov/test statistic is 0.122 with a significant level of 0.200. Based on 
the table, the significant value is 0.200 > 0.005, it can be concluded that the data is 
normally distributed.

b. Multicollinearity Test
Based on the results of data processing, it shows that the VIF results from the ETR 

variable are 1.056, the LN variable is 1.048 and the ROA variable is 1.089. The results 
of these calculations mean that in accordance with the above provisions that VIF < 10, 
it can be concluded that there is no multicollinearity in the independent variables in this 
regression.

c. Autocorrelation Test
Based on the results of data processing, the value of DW -2 1.691 2 means that it is 

in an area where there is no autocorrelation. It was concluded that the research data 
were free from autocorrelation symptoms.

d. Hesteroscedasticity Test
Based on the results of data processing shows the correlation between variables 

ETR, LN, ROA with an Unstandardized Residual significance value (Sig 2 tailed) 
more than 0.05. The significance level of 0.748 > 0.05 means that there is no 
heteroscedasticity.

Multiple linear regression analysis connects the dependent variable with two or 
more independent variables, with the aim of measuring the intensity between these 
variables (Bahri, 2018; 195). The multiple linear regression equation on the results of 
data processing is as follows:

CSR = 0.294 + (-0.484) ETR + 0.004 LN+(-0.275)ROA+e
Discussion
Based on the results of research on the effect of tax aggressiveness, Firm Size, 

and profitability on Corporate Social Responsibility Disclosure in mining companies 
listed on the IDX for the period 2018 – 2019, the results of hypothesis testing are 
obtained in Table 1.

1344

https://ijersc.org/


International Journal of Educational Research & Social Sciences ISSN: 2774-5406

https://ijersc.org

Table 1.Hypothesis Test Results

Analysis of Tax Aggressiveness on Corporate Social Responsibility 
Disclosure
Based on the results of research that have been tested, it shows that tax 

aggressiveness has a positive effect on CSR disclosure in mining companies listed on 
the IDX for the period 2018 - 2019, so that it is in accordance with the alleged 
hypothesis. The proof of this hypothesis is tested by a significant value whose 
comparison can be concluded that H1 is accepted, in addition to the presence of tax 
aggressiveness that affects CSR disclosure, it means that the greater the ETR value 
proves that there is an increase in CSR disclosure. Tax aggressiveness is an action to 
minimize the company's tax liability. This is in line with the results of previous 
research conducted by Wardhani & Muid (2017) showing that tax aggressiveness has a 
significant effect on CSR disclosure.

Firm Size Analysis on Corporate Social Responsibility Disclosure
Based on the results of research that have been tested, it shows that Firm Size

has a negative effect on CSR disclosure in mining companies listed on the IDX for the 
period 2018 - 2019, so it is not in accordance with the predicted hypothesis. The proof 
of this hypothesis is tested by a significant value whose comparison can be concluded 
that H2 is rejected. Firm Size is a scale that shows the size of an entity that can be seen 
from several provisions including the total amount of capital, sales income, shares, 
total assets and so on. This is in line with Andrayani's research (2016), which shows 
that Firm Size has a negative effect on CSR disclosure.

Profitability Analysis On Corporate Social Responsibility Disclosure
The results of the research that have been tested show that profitability has a 

negative effect on CSR disclosure in mining companies listed on the IDX for the 
period 2018 – 2019, so there is a discrepancy with the predicted hypothesis. The proof 
of this hypothesis is tested by a significant value whose comparison can be concluded 
that H3 is rejected. Profitability is a financial ratio to measure the company's ability to 
earn a profit. ROA (Return On Assets) is one of the ratios to measure the company's 
ability to generate profits. This is in line with the research by Wardhani & Mu'id 
(2017), profitability has a negative effect on CSR disclosure. Contrary to Rahmawati & 
Rohman (2019), profitability has a positive effect on CSR disclosure.
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IV. CONCLUSION 
Based on the results if the data above can be analyzed and it can be concluded 

that the tax aggressiveness variable has a positive effect on CSR disclosure in mining 
companies listed on the Indonesia Stock Exchange (IDX) for the period 2018 - 2019. 
In addition, there are 2 (two) independent variables, Firm Size and profitability which 
have an effect negative impact on CSR disclosure in mining companies listed on the 
Indonesia Stock Exchange for the period 2018 – 2019.

From this it can be concluded that when a company with increased profitability 
and sales, the company prefers to allocate its funds for investment and funding 
activities rather than having to incur additional costs for CSR disclosure and when the 
company experiences a decline, it tends to save its funds to finance operations in the 
period next. The sample and variables used in this study have limitations.So for the 
next researchers to add research variables that affect CSR disclosure, so that they can 
produce more accurate research. The company is expected to pay more attention to the 
impact of its operational activities both in the social and environmental fields and to be 
responsible for the impact.
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